Roma 19/11/2007

Boylan'sEnglish, language and translation Course.

Task 1: “Real Life Story”

Student: Simone Andreozzi, 2nd y OCI

On this task, the first of the course. Teacher boylan, wanted to give us, the experience of tell a story, and see what happens. We was at Trinity College, and we've met People from other culture, nationality and behaviors: exactly from USA. There, our “mission” was to speak with the Americans Guys about our real life story, trying to give our personally more or less thought-before intent. 

The Story           ________________________________________

My story was about one night, when i played as a dj for one club in Rome, and during the “show” I've realized that in my bag, there aren't more than one Tracks, to give a good performance, and make them dance. The club owner, was little angry with me screaming something like “how it's possible you have not Madonna!!!” etc. etc. Fortunately at the same party, there was a big friend of mine, which casually, has in his bag, the tracks that I've forgot to find before. At the end of all the situation gone well: the crown has dance, I've took my money and my friend a free brew!

My intent             ________________________________________

My intent, only when i'm telling the story, was against me, and my negligence about get ready to go to work. 

Tom's analysis     ________________________________________

Tom, my listener, was interested about my story more than normal, because maybe the wine was not good and naturally my english too! However, Tom given other intent about my story: he thought that i was so nervous for this event, and the only thing to do next time, is to be more calm, thake a deep breath and Go.

My Concluision    ________________________________________

In Conclusion, the same story, could transmit thing that we've never ever want to give to our listeners, reader or generic public. The final message of something that i could transmit to you, must pass trough the experiences and the language-being of one to the same thing of the listeners.

